MARKETING

Pulling a ‘Richard Branson’
May Bring You More Business

Richard Branson, the flamboyant and irreverent founder and chairman of the London-based Virgin conglomerate, is as renowned for his wild publicity stunts as for his business acumen. 

His crazy, daring exploits and feats of showmanship have given the Virgin brand an inimitable cachet. 

Branson relishes a daunting challenge and the publicity that goes along with it. 

He uses every outlandish publicity stunt as an opportunity to promote the Virgin brand, flaunt conventional business wisdom and tweak his buttoned-down competitors. 

Virgin is a $3.5 billion international mega-enterprise, and the brand can be found on everything from condoms to wedding gowns and transportation services to financial services. 

Branson’s antics to promote the Virgin brand include driving a tank down Fifth Avenue in New York to introduce Virgin Cola to the U.S., breaking records in high-profile hot-air balloon adventures and portraying a drowning victim in an episode of Baywatch.

He reportedly devotes a quarter of his time to public relations activities. 

Although zany, his publicity stunts are carefully planned and always congruent with his business goals and strategies. 

Have you ever thought about pulling a “Richard Branson” and doing something out of the ordinary to market your business? 

Using yourself as a promotional strategy can be an effective way to gain attention and distinguish your brand. 

Publicity stunts don’t have to be dangerous, just creative and newsworthy. 

Your aim is to get people talking, make them aware of your products or services, and promote your brand in a clever way. 

And maybe have a little fun along the way too. 

