MARKETING

Market Your Business
Using the Power of Facebook
Using Facebook to market your product or business is a hot trend among entrepreneurs today. With more than 62 million users worldwide, Facebook opens the door to a vast pool of potential customers. 

Even a small business with a tiny marketing budget can leverage the power of Facebook as a viral marketing tool to attract fans and reach out to prospective customers. 

Facebook offers many great tools to help you reach out to customers. You can send videos, photos, messages or links to fans from your Facebook page. Facebook even enables you to segment your audience by geography, age and gender so you can send messages to specific demographic groups. 

It is important to engage your fans regularly on Facebook. Each time you send out a communication, you show up on their personal newsfeeds. But be careful not to spam them. Make sure your communication pushes are measured, meaningful and relevant. 

The following are some tips for using Facebook effectively for marketing purposes:  

· Post updates frequently, as nothing attracts attention like great content that is fresh and interesting.

· Supplement your Facebook page communications with a Facebook advertising campaign. 

· Create a contest or promotion and offer a prize or a discount to customers who become fans.

· Participate in groups and other fan pages that reach your target audience.

· Leverage mailing lists of other group or fan pages.

· Create a Facebook application around your brand.

· Encourage your fans to share feedback on your products or services. Of course, you must be prepared to receive this feedback - whether it is good or bad.
