
Have a written policy in place explaining the company position on the use of social media sites.





INSURANCE


Is Social Media a Risk to Your Business?





The soft economy, banking crisis and escalating tax burdens were tough enough on small-business owners, but these owners also increasingly face new threats related to the use of social media. Following are some tips and information to help small-business owners explore the opportunities of this rapidly growing phenomenon while protecting employees and clients.


Major Social Media Sites


Facebook, LinkedIn and Twitter are currently the most popular social media sites, but there are dozens - if not hundreds - more. Each is designed to speed communication between users, making them effective for marketing. But they can also be used to transmit bad information or even malicious software codes. 


Risky Business


Could your business be at risk due to a disgruntled ex-employee? Increasingly, the answer is “yes.” By their very nature, social media make it easy for people to post almost anything and instantly share it with thousands of others. Worse, once a message goes “viral,” it’s all but impossible to retract the information. Negative publicity, difficulty in recruiting top candidates and even possible security slips are just a few of the possible outcomes related to even the most innocent communications.


Unfortunately, not all breaches are quite so innocent. Overt attacks against the network, downloading of harmful data and even the theft of sensitive client lists have become everyday concerns as employees increasingly surf the Internet during work hours. 


Prevention and Protection	


Small-business owners should focus on prevention and protection. Have a written policy in place explaining the company position on the use of social media sites by employees. Be sure to cover both work-related and off-hour communications that may directly or indirectly reflect upon the business, clients or other employees. Many business owners find it helpful to purchase a rider or addendum providing additional liability coverage for exactly this type of scenario.


Proper security measures, including firewalls, antivirus protection, passwords and frequent screening of employees’ online and email communications can help spot and address potential issues before they become major problems. Employees should be trained on all aspects of online and internal communications and a robust reporting protocol put in place.


Trackur


One tool that is coming to the rescue of small-business owners attempting to keep track of what is said about their companies on various social media websites is Trackur. Designed to track many different sites all at once, services such as Trackur (www.trackur.com) help you monitor what is being said about your business and clients across the Web. 


Insurance Ease	


Lawsuits are an increasingly common part of doing business, so it should come as no surprise that social media present yet another risk, especially in terms of liability and/or employment practices liability insurance. One way to reduce risk and ensure that your small business is able to weather a social media storm is to purchase additional liability coverage. Ask your agent what type of policy is best suited for your specific needs. 








BOOK REVIEW


Book Yourself Solid, by Michael Port














If you’re looking for some really solid information to get you started on marketing your services, read this book. Michael Port’s book isn’t just theory – it contains solid action points that act as a step-by-step guide to getting clients.


The book starts with what it calls “the foundation”: choosing your ideal clients, understanding their buying motives, developing a personal brand and talking about what you do.


It then moves on to developing trust and credibility by showing you how to establish yourself as an expert and build relationships of trust with buyers.


The final part of the book contains some detailed tactics you can use: networking, direct outreach, referrals, web marketing, speaking, writing and keeping in touch.


Port’s book succeeds in distilling marketing know-how into an easy-to-grasp-and-implement format.  If you’re looking to start your marketing program and don’t know how, read this book first.








Quick Quiz


�Each month I’ll give you a new question. 


Just email me at xxxxx@xxxx.com or call xxx-xxx-xxxx for the answer.


This month’s question:


What was Humphrey Bogart’s middle name?











