REAL ESTATE

How Your Agent Can Help You Create Smart Property Marketing

Having a detailed and open dialogue about marketing solutions with your real estate representative will allow you to create an individualized strategy for the sale of your commercial property.  

This strategy should outline a timeline, the type of advertising to be used, and the cost and location of any ads. By creating a strategy with your representative you’ll ensure that the sale of your property is handled professionally and to an approved standard.

Word of mouth is a tried and tested method of marketing. Letting people know that the property is available for sale allows prospective buyers to explore the possibility of purchasing the site. Print, radio, television and Internet advertising, on the other hand, have a broader impact and reach a larger audience. If used properly, all of these methods provide a marketing solution that may be tailored to work in your particular situation.

Downfalls of print, Internet and other forms of publicly available advertising become apparent to business owners with a stable and well-trained workforce in markets where there is high demand for labor. These types of advertising can cause employees to see themselves as expendable or at risk of losing their positions within the business. This can create high employee turnover and poor morale. Thus, advertising needs to be structured to minimize the impacts on your employees.  

So, when preparing to sell your commercial property, be sure to discuss marketing solutions with a real estate professional.

It’s an important part of the process. 
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